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You can register here

by 19 March 2026
to secure the early

bird price.
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Paper made from

Erhard-Anlage 1
recycled materlal
FSC® C105039

to meet, discuss and do business with.
+49697575

Messe Frankfurt Exhibition GmbH

Ludwig
heimtextil@messefrankfurt.com

lin)

international decision
60327 Frankfurt am Main, Germany

range or only a part

www.heimtextil
VA

Heimtextil

Tel.



Heimtextil is Carpets & Rugs is our
beating heart is you.

Putting your products in the right place
at the right time will certainly bring you
interest, publicity and business success.
The right place for you as an exhibitor
in the Carpets & Rugs sector is of course
Heimtextil.

Heimtextil is also ...

¢ the leading and most influential
trade fair for home and contract textiles
and textile design.

¢ a meeting place for decision-makers
from around the world.
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The right time for you is from 12 to 15
January 2027. This is where and when you
and your products will gain limitless reach,
international attention, valuable exchanges
and priceless contacts. Heimtextil is the
place to be for buyers from 136 countries.

¢ the first choice for purchasers
from private labels and own brands.

¢ the most important order platform
for both small and large order volumes.

e the world'’s biggest platform
for weavers.

¢ a stage for sustainably produced goods.

¢ a global networking hub - part of the
worldwide Texpertise Network of over
60 textile industry trade fairs.

Top-quality
visitors:

¢ Decision-makers from furniture and decoration
stores, building supplies and DIY stores, online
and mail order, department stores, supermarkets,
discounters and specialist retail

¢ Textile industry buyers

e Contract and hotel outfitters, interior architects and
designers, other designers and project developers

e Craftspeople

¢ Representatives from the press, universities and
associations

More draws
for visitors:

A source of inspiration for buyers.

Innovative product staging as curated by Alcova Milano
visualises visionary textile megatrends in a blaze of
design, material and colour. The Heimtextil Trends 27/28
show what progressive design can do, and provide

additional business inspiration from advanced ideas.
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A partnership for fresh perspectives:

PATRICIA URQUIOLA X HEIMTEXTIL.

Our three-year-long collaboration with Patricia Urquiola

is a further focus of visitors’ interest. She is one of the
world’s best-known designers, exerting a lasting influence
over interior architecture, interior and product design.



