Frankfurt welcomes the world!
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Destination for top decision makers

Visitors Occupational status
by economic sector of trade visitors
in percent in percent

Specialist retailers
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Other stores, mail order businesses, online
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Your trade fair target: Achieved.

Trade fair objectives*

1. Information about trends

Trade fair objectives*

1. Initiating new business connections

2. Initiating new business connections

3. Viewing/discovering new products

4. Cultivating existing business connections

5. Networking/exchanging information

6. Seeing/getting to know different product versions

7. Ordering goods at the fair

92 %

2. Cultivating existing business connections

3. Presenting new products/developments

4. Exhibiting/discussing different product versions

5. Finding new sales partners

6. Gaining an overall feel of the market

1. Laying groundwork for sales deals

@ 81%
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